
The best ideas come when the fresh meets the familiar.  

A copywriter needs to have a solid understanding of 

tradition, with the creativity and drive to innovate.

Scott Delbango

516.426.9558
scott.delbango@gmail.com
http://www.scottdelbango.com

Contact Information

Despite what some may have you believe, there is no 
secret to producing great copy. Gimmicks won’t move 
inventory, and no magic word will mesmerize potential 
customers.  A copywriter needs to be able to pinpoint 
what makes a particular brand or product a necessity, and 
express this viewpoint to a savvy and oftentimes cynical 
public.  Through a mastery of persuasive language, an 
understanding of tradition, and the ingenuity to innovate, 
my approach to copywriting can create the perfect voice 
for any new brand, or bring a renewed energy to a classic.  

A Brief Introduction

• 
•
• 
•
•  

Equally comfortable in both PC and Apple formats

Basic knowledge of HTML

Expert in blogging, viral media, and social networking

Versed in Microsoft O�ce: Word | Excel | Power Point

Versed in Adobe CS: InDesign | Illustrator | Photoshop | 

Dreamweaver

Computer Knowledge

•
•

Fifteen Minutes | Manhattan, NY | PR Intern | 2009

Sneak Attack Media | Brooklyn, NY | Marketing Intern | 2008

Internships

• 
•
• 

TallyUp | Contact Jason White @ 917.446.6321

Onetwentysix | Contact Jon Contino @ 631.979.0351

DanBerko.com | Contact Daniel Berkowitz @ 516.318.6112

References

Multiple Copywriting Seminars

POST COLLEGE
Media Bistro

Education

Major: English | Minor: Psychology

Graduated with a Bachelor’s Degree in English

1/05 – 5/07
SUNY at Albany | Albany, NY

Major: English/Psychology

Graduated with Associate Degree in Liberal Arts

9/01 – 12/03
Nassau Community College | Garden City, NY

Graduated with Honors

9/97 – 6/01
General Douglas MacArthur HS | Levittown, NY

Marketing Thru Graphics | Manhattan, NY | Copywriter | 2009
Contact: Megan Grand @ 212.768.2501

• Wrote pitch copy for a major potential real estate client
• Helped brainstorm alternate pitch approaches and strategy

Most Recent Position

TallyUp | Manhattan, NY | Consultant | 2009 - 2010
Contact: Jason White @ 917.446.6321

• Reviewed and supervised all language used on TallyUp
• Managed current and future direction of the TallyUp product
• Provided Quality Assurance through rigorous site testing and use 
  of Mantis software
• Devised and maintained a large scale community outreach / viral  
  media initiative to drive stie tra�c
• Assisted with design (via Adobe CS)

Eventive Marketing | Manhattan, NY | Copywriter | 2010 
Contact: Ernie Kapanke @ 212.463.9700

• Wrote copy for PNC Bank marketing collateral
• Participated in strategy session for event marketing for Mattel

Prior Experience

• 
•
• 
•
•
•
•
•

Onetwentysix | Port Je�erson, NY | Copywriter / Consultant | 2008 - 2010

Lelands | Bohemia, NY | Copywriter / Design Assistant | 2009

Bradan | Ronkonkoma, NY | Copywriter | 2009 - 2010

Waterfront Media | Brooklyn, NY | Editorial Assistant | 2009

Circles | Boston, MA | Writer / Researcher | 2008

Ntl. Catholic Development Conference | Hempstead, NY | Proofreader | 2008

Gravity Commerce | Seaford, NY | Copywriter | 2008

NBTY | Ronkonkoma, NY | Marketing Assistant | 2008

Recent Freelance Work


